#30 The Smoke of the Service

Wilb>ur‘ Béxter, Kinsley High School, Class of 1912

100 years aginsley man, Wilbur Baxter, had just started serving in an evacuation hospital in
France. The Kinsl&raphiccontained this short itemdWilbur Baxtethas written his family

that he is very well, and that if they are thinking of sending him anything to please putin a little
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My curiosity was aroused by this item arieetfact thatlargeBul Durham Smoking dbaccoads
had startedappearingin December irboth the KinsleyGraphicand Kinsleyercury. At this
time, BullDurhamwas owned by the American Tobacco Compaikiefamiliar Durhambull
image and thevide circulation of advertisements mewspapes andmagazine had mad&Bull
Durhani a household naméng before World War 1.

BullDurham Smokingobacco was a looskeaf tobacco, not a readgnade cigarette.Thosehad

been around since 1876, baten in the westonsidered hemtoo expensivanda little prissy.

Even before the U.S. entered WWI, the American Tobacco Company tapyesgctive

smokers in a 1916 magazine advertisement by showing army oftlepteyed along the U.S.
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persuasion. Just relaall the positive words and images on this advertisement.

From “rooki e” t-—tromghe aldlinefighters to the reew &erial scoutsvery
branch of the American Army smokes “Bull ™ Dur
camp orfield. For snappy swing and lively actidor fresh, wholesome, youthful viger
everywhere our boys in khaki “rol |l their own”
“Bul | 7 Dur h agreatesscigardite tobacca. ltsdriellesweet flavor and aromatic
fragrance are uni que. “Rol I i ng-cpmbiningtewn” wi t

joys of achievement and of smoking satisfaction.

| 't s easand ot heem rynoleasurelof skokiogthe snmoethest, freshest,
liveliest cigarette that can possibly be nead ”
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Bull Durham Tags'
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e Mexican Border. Look for the Famous Muslin Sack =

Ofﬁcers of New York’s ?th Reglment : ; . o
“Roll Their Own” N ¢ ”_;__.‘f ...... s

Wherever you find a group of U. S. soldiers you'll always find the
“Makings”. Remarkable? No, only natural. Here's the reason:—

You can make for yourself, with your own hands, the

mildest, most fragrant, most v:n]n\nlylc cigarette in the
world — and the most economical. Machines can't imitate
it.. The nn]_\' way to get that freshness, that flavor, that {7
lasting satisfaction—is to “roll your own” with good old

“Bull” Durham.
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The Sizoke of a Nation

Guarantced by

7A/ Ml c/d’uZecr?

SBUIS @QD[E’?[F[I&M =

The Smoke of the Red,White and Blue
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Bull Durhanwas sold in a cotton bag with a drawstring that had a tag attached fthistag
was highlightedin a January 3 advertisement that quotadable witten by Floyd Gibbon®
the Chicagdribunefrom the base of Americafiroops in France odune 28, 1917.
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One common symbol of service in both the army and naviéms accepted as distinctive by

the French peasants. It is a little black andte/paper tag which éings by a piece of yellow

string from the left hand breagtocket of the service shirt or the navy jacket. This identifies the

bearer as possessor of ackeof a well knowtobacco brand and has beémterpreted as

uniform equipment.

(An interesting side note about these bags of tobacco is they typieally tagged by home
workers as @ NHzS WO 2 (4 Wdinsn ahd/chIdmngitii@ on their front prches or in
the kitchens, would be paid to tag thousands of bags for the tobacco company.)

Later,the Bull Durham advertising headline danuary 3vas,“Send Them Away With a
Smile”. LU | 4aSNIa (GKiTheda Sdaok & B dzNJlaskaafBubn ... Not e
Durham in their pockets. That' s why they wer

Bull Durhamwasé N} Y RSR 123 SGa @RS (KB wSRX 2KAGST FyR . fd
Company sold all of ifsroduction to theWar Departmento satisfy U.S. troLJ3 Q ONJ @Ay 3 T2
G20l 002 4 BubBSukianiwisti®ldsed in the rations given to soldiera the front

lines. So great was the urge to smoke to relieve the boredom and tension of war in the

trenches General Pershing himself was said to have rerddHead cigarettes were more

important to our soldiers than bullets.



Bull Durham made its last hurrah in 1918, when the company announced that, since it was
sending all its Bull Durham tobacco to U.S. soldiers in World War I, it would suspend
advertising And sure enough, the Bull Durham advertisements disappeared fronstaphic
andMercuryafter February, 1918.

of a Nation

Corporal]. A. Dunni-
gan, privates Patrick
J. Sharkey and M. P.
Conroy, | 65th Infent-

ry, U.S.A.( thefamous
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of the

sion. Note the sarks
of Bull * Durham in
their shirt pockets.
That’s why they were
going away with a
smile. The **Rainbow
Division’’ is now in
France, where they
identify U. S. Soldiers
by those fcmiliar
**Bull’* Durham tags.

'Send ’Em Away With a Smile!

|
| —by giving our soldier boys “Bull” Durham
| tobacco.

“T he smokers at home do not know what
a life-saver Bull Durham is,” writes Private
i Bangs with the American Expeditionary
Forces in France. “VWe use Bull Durham
tobacco almost exclusively.”
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